KEMPENFEST 2023

SPONSORSIHIP
REPORT

Kempenfest.com
c: Paul Fairley
paul@admirallive.ca



http://kempenfest.com/
mailto:paul@admirallive.ca

FAST FACTS et

Kempenfest is Barrie Ontario’s signature festival event,
located across two-kilometres of Barrie’s beautiful waterfront.

FEO 2023’s Top-100 Ontario Festivals
150,000 festival attendees over 4-days
300+ Arts & Crafts Exhibitors

30+ Antique Dealers

15+ Food Vendors, and a Poutine Village!

Travelling Theme-Park Midway

MainStage Concerts & Beer Gardens (4,500-capacity)
Family Village SideStage

Over 50 live performing artists,

410 Volunteers, with a collective 4,175 Volunteer hours

- VIEW KEMPENFEST’S 2023
RECAP VIDEO HERE.



https://www.youtube.com/watch?v=x8qKK78Sq0k

TOURISM

ATTENDANCE ATTENDANCE

Tourist Attendees

residing from outside
40kms of the event:
27.79% = 41,685 27 799
tourists. 41,685

108,315
Local Attendees

residing within 40kms
of the event:

72.21% =108,315
locals.

Note: A Tourist is considered an attendee who resides
from outside a 40km radius of the event location.




TOURIST OVERNIGHT STAYS

Tourists attendee reported overnight stays:

75%
65.52%
23,047
v
Where tourist patrons claimed to stay overnight:
509 SHORT TERM RENTAL
0 2.2%
FAMILY & FRIENDS
27.4%
25%
15.52%
12.93%
5,458 4,549
0% 0%
0% OTHERS
o) 1 2 3 4 5 58.5% HOTEL
NO OF NIGHTS 11.9%

Note: Other is assumed to be a combination of camping, Airbnb, and cottage stays.



AUDIENCE DEMOGRAPHICS Kemee/fst:, 2

Average Age: 43

African American I 0.93%

Syl | 1.55%
Seatidn |o.62%

Irish | 0.31%

FEMALE

European I 1.55% 59%

italian |1.86%
Ukranian [0.31%

Polish ]0.62%

Hispanic |0.62%

Indigenous I1-86%
Asian |0.62%

West Indies I 0.93%

Others I 0.95%
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HOW PATRONS
HEARD OF THE EVENT

POSTERS/ FLYERS l 4.37% sl !

NEWSPAPERS / MAGS l 3.88%

WEBSITES - 12.62%
SOCIAL MEDIA _ 33.74%

SEARCH ENGINE I 1.94%

TV I 1.94%

OTHER - 17.48%

0% 20% 40% 60%

Note: Some respondents selected more than one
option, which has altered percentage accumulation.



MARKETING REAC

Meta & Youtube Campaigns

Ei

Facebook Posts & Ads

Clicks / Engagements

25,942

Profiles Reached

512,148

Total Impressions

1,392,496 -

H

Instagram Posts & £

Clicks / Engagements
2,347

Profiles Reached
130,844

Total Impressions
239,251

| »

Youtube Campaigns

Clicks

1,391

Video Views
15,525

Total Impressions
404,167
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Total Marketing Impressions

recorded: 3,712,398



http://kempenfest.com/

Q: What did you like least about the event?

Most popular responses were broken
down into categories.

Q: What did you like most about the event?

Most popular responses were broken
down into categories.

3.6%
5.08% PARKING 20.79%
MIDWAY | 0.85% CHOICE OF BANDS 8.99%
GETTING OUT | 0.42% FOOD OPTIONS 6.18%
VIP SERVICE || 1.69% DRINK OPTIONS 11799
LocaTioN [ 6.14% CLEANLINESS e
THE STAFF | 2.33% cosTe e

EVERYTHING - 11.65%

VENDOR HOURS -

5.06%

CLEANLINESS | 0.85%

OTHER 24.67%

CULTURE | 1.48% °

0% 5% 25%

TRADITION l 2.19%
SHUTTLES | 1.06%
ANTIQUES | 0.42%
OTHER . 4.40%

0% 10% 20% 30% 40% 50%
Note: Other is included in raw data report.
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Audience rating of festival experience from 1-10.
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< 3 — 45“ ’ i | ’jh Will you attend the event again?
x| | Respondents who said yes =



DAILY ATTENDANCE

The average patron reportedly attended the event 1.63 days

Days which respondents
claimed to attend:

g%

¥

FRIDAY

SUNDAY

19.52%

34.09%

MONDAY Bl oys A

0%

10%

20%

30%

29,280

51,555

51,135

18,030

40%



PATRON GROUP SIZES

Average patronage in groups of:

3-4
27.08
%

1-2
47.03
%

5-6
14.73
%

11.16
%




TOTAL ECONOMIC IMPACT

PATRON REPORTED EXPENDITURES

Average reported Local Attendee per-head expenditure:
$173 x 108,315 local attendees

= 518,738,495 gross expenditure

Average reported Tourist Attendee per-head expenditure:
$245 x 41,685 tourist attendees

= $10,212,825 gross expenditure

Total gross expenditure by all patrons combined

= $28,951,320

Note: Patron per-head expenditures include all accumulative
expenditures to attend the event, including accommodations,
beverages, food, fuel, supplies, tickets, travel, etc.







