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THE FOUNDATION 



CONSULTATION TO DATE 

• Stakeholder Interviews 

 

• 2 Surveys (marina users, general public) 

 

• Public Information Centre (June 26,2012)  



WATERFRONT VISION 
The Barrie waterfront is the City’s greatest asset and attraction, 

characterized by outstanding natural features, vibrant and 
diverse public spaces and high-quality water-based facilities. It 

is a prized and shared resource for recreation, economic 
development, events and programming on the shores of 

Kempenfelt Bay. The Barrie waterfront is intimately connected to 
the City’s downtown and neighbourhoods through an 

interconnected system of trails and parks. The Barrie Waterfront 
& Marina Strategic Plan - 2012 Update reinforces the value of 

this unique asset and establishes a framework for balancing the 
many competing interests, uses and facilities that bring life to 
the waterfront, and ensures its continued success as the City 

grows and evolves over time.  



PRINCIPLES 
Public  protect and enhance public ownership 

Green  protect, restore and enhance natural heritage features 

Connected  physically and visually connect to inland neighbourhoods 

Diverse  accommodate a year-round mixture of recreational, 

cultural, commercial and residential uses 

Attractive  demonstrate high quality design in the public and private 

realm 

Accessible ensure barrier-free access for all, regardless of age, ability 

or income 

Clean maintain waterfront trails, parks and facilities  

Well-Managed manage the waterfront through an effective administrative 

structure 



EXISTING TRAILS, PARKS & NATURAL SYSTEM 



THE BIG IDEAS 

• A Hierarchy of Activity Centres 

• A Connected Mobility Network 

• Placemaking & Safety Features 

• Activity Centre Improvements 



A HIERARCHY OF CONNECTED ACTIVITY CENTRES 



A CONNECTED MOBILITY NETWORK 



PLACEMAKING & SAFETY FEATURES 

• Beacons 

• Information Corners 

• Viewing Platforms 

• Pavilions & Shelters 

• Safety Stations 

• Kiosks 

 



PLACEMAKING FEATURES - KIOSKS 



WATERFRONT CONCEPT PLAN 



ILLUSTRATIVE WATERFRONT PLAN 



ACTIVITY CENTRE IMPROVEMENTS 

• Bayview Park 

• Memorial Square 

• Centennial Park 

• Military Heritage Park 

• Spirit Catcher Park & The Marina 

• The Boat House 



SPIRIT CATCHER PARK 

Concept Plan – Option 1 

Option 2 

Option 3 



MARINA EXPANSION 

Main Marina Building 

Secondary Marina Building 



THE BOAT HOUSE 



A FRAMEWORK FOR SUCCESS 



ECONOMIC DEVELOPMENT 
The Plan identifies opportunities to support the “Big Ideas” and generate revenue for 

waterfront improvements. 

Large-scale Commercial Opportunities 

• New and expanded marina facilities 

• Sports Tourism/construction of the new Boat House in Allandale Station Park 

• Land development 

Small-scale Commercial Opportunities 

• Events/public space programming 

• Group events at park pavilions 

• Commercial fitness uses in parks 

• Kiosks 



IMPLEMENTATION 



A LONG-TERM DECISION TO  

INVEST IN THE WATERFRONT 

Total cost = ~$40M 

 

Average cost per year = $2M 
 

Implementation timeline = 20 years 
 

Council will decide annually on the selection and 
timing of waterfront improvements 

 



SHORT-TERM PRIORITIES 

• Centennial Park Concept Plan Implementation (underway) 

 

• Transient Marina Basin Development  

 

• Boat House Feasibility Study & Construction 

 

• Kiosk design competition & purchase of 4 kiosks 



REVENUE SOURCES 
• Funds allocated in the City’s budget, dedicated reserves or joint acquisition 

programs 

• Special waterfront development tax levy 

• Voluntary conveyance, donations, gifts, bequests from individuals, corporations 

or service clubs 

• Collaboration with the Downtown Barrie Business Improvement Area 

• Funds allocated by any authority having jurisdiction, including the provincial and 

federal governments 

• Municipal development charges 

• Section 37 of the Planning Act (height and density bonusing in exchange for 

public benefits) 

• Section 40 of the Planning Act (cash-in-lieu of parking) 

• Section  42 of the Planning Act (cash-in-lieu of parkland) 

• Revenue generated through use of the waterfront facilities themselves 



Individual Waterfront Parks Update 

 

• Bayview Park – Pre-design 

being finalized 

• Memorial Square – Pre-

design and detailed design 

being completed 

• Centennial Park – Detailed 

design in progress 

• Military Heritage Park – 

Conceptual design completed 

 

 

 



 

 
Bayview Park – Pre-design  
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Bayview Park – Pre-design  
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Bayview Park – Pre-design  
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Memorial Square Park – Pre-design and Detailed Design 
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Memorial Square  Park – Pre-design and Detailed Design 
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Centennial Park – Detailed Design 
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Centennial Park – Detailed Design 
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Centennial Park – Detailed Design 
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Military Heritage Park – Proposed Concept Plan 
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Military Heritage Park – Proposed Concept Plan 
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Military Heritage Park – Proposed Concept Plan 
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Investments 

 

• Waterfront parks currents estimates of: 

– Bayview Park  - $4.5 million 

– Memorial Square - $3.5 million 

– Spirit Catcher Park - $4.0 million  

– Centennial Park - $4.5 million 

– Military Heritage Park – $1.5 million 

 

 

 

 

 



Next Steps for Waterfront and Marina Strategic Plan 

 

• Public Information Centre – November 7th at South Shore 

Centre (more information to follow) 

• Comments sheet from public back to City by November 23rd 

• Comments evaluated and considered in development of 

final recommendations of the Strategic Plan 

• Recommended Waterfront and Marina Strategic Plan to be 

presented to General Committee in early 2013 

 

 

 

 


